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BACKGROUND

“Think Blue” is the most comprehensive environmental education campaign ever launched in San Diego.  The campaign designed by Catalyst created awareness for one of our community’s primary environmental concerns, storm drain pollution.  Catalyst created “Think Blue” for the City of San Diego with support from prominent state, regional, county and local organizations.  It is designed to generate region-wide awareness and action in order to prevent the sources of storm drain pollution that have a severe impact on San Diego’s environment, lifestyle and economy.

THE REASONS FOR “THINK BLUE”

Few San Diegans were aware that the region’s storm drains are conduits for pollutants and sediments from everyday residential and business activities. The result is one that affects all our water habitats, including rivers, lakes, lagoons and beaches resulting in all too frequent beach closures due to bacteria that result from the flow of pollutants into our ocean.  The number of closures has only increased, as new state regulations widen mandatory testing and closures when levels exceed health standards for body contact.

“Think Blue” Generates Awareness Among San Diego Residents:

· The sources & results of household pollution.

· Our pollution problems will only increase if we fail to take action.

· Pollution of our water habitats will impact our lifestyle & economy.

COOPERATIVE AGENCIES, MEDIA & CORPORATE PARTNERS

“Think Blue” campaign materials, promotional and outreach programs have been supported by an unprecedented public/private partnership of government agencies, educational institutions, non-profit organizations, environmental groups, media, and corporate entities including among others:

•
The City of San Diego
•
KGTV Channel 10

•
Caltrans
•
XEWT Channel 12

•
Port of San Diego
•
Califormula Broadcasting

•
County of San Diego
•
Sony Corporation

•
Body Beautiful Car Wash
•
Quickie Oil Change

METHODOLOGY

In order to make an impact where San Diegans live, work, play and shop, “Think Blue” has used print, radio and television media.  These media along with website, point-of-sale, point-of-activity promotions, reference and educational materials and school programs will provide residents & business alike with access to tips and suggestions to prevent storm drain pollution.   Our team leveraged an initial budget of $200,000 into a $1,600,000 media and cause marketing based promotional campaign.
PARTNERSHIP REVIEW

Catalyst secured the participation of the following partners in the Think Blue Campaign:

CALTRANS

Caltrans has committed $150,000 annually over three years to promote “Think Blue.”. Caltrans has also assisted in Hispanic market outreach. Caltrans is instituting numerous policies to protect storm water runoff from highways.

PORT OF SAN DIEGO

The Port has dedicated $25,000 annually towards the promotion of “Think Blue.” The District has also worked with “Think Blue” to augment its educational outreach program to 100’s of city and county schools with “Think Blue” materials and our message. 

COUNTY OF SAN DIEGO

The County of San Diego has committed $10,000 to the media campaign and $50,000 annually worth of in-kind services to staff a countywide hotline, 1(888)THINKBLUE. The hotline is staffed by a member of the County Environmental Health Department.

KGTV CHANNEL 10 (ABC AFFILIATE STATION) 

KGTV committed $1,082,000 in campaign design, production and promotion of the “Think Blue.”  KGTV’s commitment included a year-long series of 30 second promotional messages and 60 second news segments, public service announcements and advertising-driven spots promoting “Think Blue” in conjunction with selected partner messages.  Channel 10’s Loren Nancarrow (Weather & Environmental Reporter) was the spokesperson for the campaign featured on all spots.  KGTV launched Think Blue through a special “Think Blue Week” (September 20 – 25, 1999) and capped by a 30 minute television special (September 25, 1999).

CALIFORMULA BROADCASTING & XEWT CHANNEL 12

Partners in the Think Blue Hispanic Community Outreach Program, Califormula and XEWT adding to the million dollar commitment of KGTV in order to reach San Diego’s Spanish speaking community.  Like KGTV, these media are providing news segments, special programming, events and promotion for the Think Blue campaign.  Their goal is to support traffic-building promotions and community recognition for participating corporate partners.

COMMUNITY Organizations

Community and environmental organizations will provide on-going review and input for the Think Blue program.  Some organizations that have expressed an interest include:

•    Friends of Famosa Slough
•
San Diego Audubon Society

•    Surfrider Foundation
•
Surfers Tired of Pollution

•    Environmental Health Coalition
•
Women’s Environmental Council

•    San Diego Baykeepers
•
I Love a Clean San Diego

Environmental Education Groups

In an effort to develop partnerships with the local environmental educators, the Think Blue campaign has cooperated with the following organizations (among others):

· San Diego Natural History Museum

· Reuben H. Fleet Science Center

· Stephen Birch Aquarium

· San Diego Maritime Museum

· San Diego County Water Authority

· Greater San Diego Resource Conservation District

Other Partners

The Greater San Diego Chamber of Commerce, San Diego Convention & Visitors Bureau, San Diego County Hispanic Chamber of Commerce, and Industrial Environmental Association have all agreed to participate in the Think Blue program. Each of these groups has provided opportunities for the consulting team to present at meetings, share databases and assist in disseminating information.
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