SD Safe Kids Coalition
21st Century Insurance
Evans Tires/Goodyear
Babies R Us

Provided 1 Free Clinic/Month at a cost of $1,000 per clinic or a total value of $11,000


Purchased $10,000 Ad Schedule Including Harloff BMW Project Safe Seat tags
Purchased a $15,000 Ad Schedule on Cox Including Harloff BMW Project Safe Seat
Providing space & promotion for quarterly child safety seat clinics at Babies R Us locals.

Distribution of Brochure thru:

· Childrens Hospital

· Other Regional Hospitals

· SD Police Department 

· Other Municipal Police

· Carlsbad, Encinitas, Chula Vista, Escondidido, etc.

· Emergency Services

· Mun. Fire Departments

· County PTA Association


Distributed to members at events & offices.

Paid $3,500 for update & print of 25,000 new Harloff BMW Project Safe Seat brochures.

Initial 20,000 brochures paid for by Harloff distributed between April & September.
Distribution of Brochure thru:

· Chula Vista Store

· El Cajon Store

· Escondidio Store

· Sports Arena

· Lemon Grove

· Miramar

· Poway

· Sports Arena

· San Marcos
Distribute Harloff Brochures at the following retail store locations:

· La Mesa

· Vista

· Tustin (OC)

Display at National Safety Conference (San Diego).
Paid $2,000 to sponsor two Harloff BMW Project Safe Seat Clinics.


Perform tire inflation, tread ware & safety checks on vehicles at the clinic.
Providing free baby items, promotional materials & on-site displays at clinics.

Addition of Harloff BMW & link to the harloff BMW web site from the San Diego Safe Kids web site.
Invested $500 for the addition of 21st Century elements to the Harloff BMW Project Safe Seat web site, logo, mention, etc.
Invested in point of sales materials including holders for service desk brochure display.
Printing & placement of adhesive labels (5.5 x 9.0) promoting Harloff BMW Project Safe Seat on over 1,000 safety seats sold monthly.



Distribution of Harloff BMW brochure at all non-Harloff safety seas clinics such as those held at police or sheriff’s & community sites.
Invested $2,500 to pay for up to 2 additional ads in select community newspapers in preparation for clinics.



Creating a voucher for promotion & sale at Babies R Us locations in San Diego County.

SD Safe Kids Coalition
21st Century Insurance
Evans Tires/Goodyear
Babies R Us

2002 EXPANSION
2002 EXPANSION
2002 EXPANSION
2002 EXPANSION

Plan to assist in expanding Project Safe Seat to broader child & family safety.

Will provide 1 clinic per month. Additional clinics to be funded by partners.

Distribution of the brochures to Coalition members


Plan to sponsor Project Safe Seat for 1 year.  Packages submitted include 1 year commitment.  (Target between $35,000 & $50,000) (1) KGTV, (2) Cox & (3) SD Magazine.
Plan to sponsor Project Safe Seat for an entire year.  Package being developed.  (Target between $20,000 & $30,000) (1) Cox & (2) SD Magazine.
Plan to sponsor Project Safe Seat for 1 year.  Package being developed to include on-site promotions, event location provision, vendor support for marketing efforts including SD Magazine.

Presentation as partner at the International Child Passenger Safety Technical Conference in Sacramento, April 20 – 24.
Plan to integrate project in o new offices to be opened in the San Diego area.
Expanded advertising
Expansion of voucher program for “appointment service” car seat inspections.  Stickers applied to all car seat boxes.  Plan to expand to Toy R Us Stores.  Harloff logo on all materials.

 

MEDIA PARTNERS

KGTV Channel 10
KyXy / The Planet
KOGO
Cable – Cox & Time Warner

Cash commitment in 2001 was $39,800.

Promotional value expanded to 42,000.

Total dollar value $81,800


Cash commitment in 2001 was $35,000.

Promotional value expanded to $87,000.

Total dollar value $122,000
Cash commitment in 2001 was $30,000

Promotional value expanded to 50,500.

Total dollar value $80,500
Cash commitment in 2001 was $61,000

Promotional value expanded to $90,000.

Total dollar value $151,000

Promote select clinics through 25 PSA’s promoting the presence of the Children’s 10 Mobile.  ($12,500 value)  Six appearances of 10 Mobile provided 150 TV spots & $75,000 in value.


On-site activities including DJ, music, prizes & lunch service to attendees & clinic workers at alternating monthly clinics.  
Promotional schedule consisting of :30 second PSA’s added to advertising spots. 
Promotional schedule consisting of :30 & :15 second PSA’s added to advertising spots.

Presence of the Children’s 10 Mobile at Harloff BMW Project Safe Seat Clinics.
Alternating presence of KyXy or The Planet at clinic events including DJ, prizes, food.
Presence of KOGO van at clinic events including prizes & food.
Cox cable van at clinic, prizes.

2002 EXPANSION

KGTV Channel 10
2002 EXPANSION 

KyXy / The Planet
2002 EXPANSION 

KOGO
2002 EXPANSION Cable – Cox & Time Warner

Plan to make the San Diego Safe Kids & Campaign one  of 2 major community initiatives for the year.  This will bring together news, marketing & community relations

Partnership to comprise commitment of on-air talent, year round promotions through PSA’s potential for news segment inclusions.

Partnership packages will be created & presented to supporting sponsors & other potential partners.


Presentation on the table with station management to have Project Safe Kids one their few community service projects for the year.

Family & Child Saftey would be the Cause.

Partnership would include news segments, promotions & involvement at events.

Partnership packages will be created & presented to supporting sponsors & other potential partners.
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